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Member Profile: Glen and Joy Hawkins 
By Liz Green 

Glen was born in Oklahoma 

City, Oklahoma but grew up in 

Tulsa.  After graduating from 

high school he went to San 

Francisco to college where he 

graduated with a BS degree in 

Psychology.   

 

He went on and got his MBA 

from California Lutheran.  Glen 

works for a company called 

Moog here in Salt Lake.   They 

make equipment for airplanes 

such as auto pilot systems and 

missile guidance systems. 

 

Joy was born and raised in 

Oakland, California.  After 

high school she went to City 

University and got her BS de-

gree in Business Management.  

She went on to get her MBA 

from USC.  Joy is one of the 

vice presidents of Swire Coke 

USA here in Salt Lake.  They 

market Coke products in 11 

states. 

 

Glen and Joy met on a blind date.  Glen 

served our country in the Marine Corp 

and spent 13 months in Viet Nam.  

Thank you Glen for your service.   

 

While on leave in Oakland, California 

after Viet Nam he was visiting his cousin 

who happened to live there.  She was 

going out with her boyfriend and called 

her friend (Joy) to go out with her 

cousin (Glen) on a double date.  The 

were married within a year. 

 

Glen and Joy have a boy and a girl. 

Each has 2 girls and 1 boy which 

makes 6 grandchildren.  They all just 

got back from spending a vacation in 

Hawaii.  They had a great time being 

together. 

 

Glen and Joy have 2 dogs.  ñBearò 

is a German Shepherd and ñMaxò 

is a pound pup that is German 

Shepherd and Lab mix.  They 

have had these dogs for 7 years 

now.   

 

Glen and Joy travel with their jobs 

all the time.  However, they have 

worked it out so that one is gone 

one week and the other the next so 

they can be home with their dogs 

so they can take care of them.  

What a great working relationship. 

 

Their first jag was a 1965 Black E 

Type Roadster.  They have had 15 

jags in their married lives.  They 

presently have 2, an XJS and an E 

Type.  They have each been Presi-

dents of two jag clubs.  

 

Joy was the first woman president 

of the San Francisco Club and 

again as president of the Los An-

geles Club.  Glen has been presi-

dent of the San Francisco Club and the 

Wasatch Mountain Jaguar Register. 

 

Besides their travel for their work they 

love to travel on vacations together.  

They have been to 25 ï 30 countries and 

all 50 states.  

http://www.jcna.com
http://www.cs.utah.edu/~gary/WMJR/
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Jaguars In The News ð Old And New 

Extremism in defense of 

Jaguars is no vice! 

1988 Jaguar 

Le Mans team 

You canôt 

cage a  

Jaguar for 

long! 
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50 Years of the Jaguar E-Type 

By Jeremy Cato, Toronto Globe and Mail, March 7, 2011 
ð Reprinted from the March 2011 Island Growler 

Newsletter of the Jaguar Car Club of Victoria, British Columbia 

Last week at the Geneva motor show, 

Jaguar put some small effort into cele-

brating the 50th anniversary of the intro-

duction of Jaguarôs iconic E-Type, a car 

many feel is one of the most beautiful 

cars ever made. 

 

The original E-Type was unveiled at the 

Geneva show in March 1961. It made a 

splash then and has continued to do so. 

Even New Yorkôs Museum of Modern 

Art has given its nod of approv-

al. In 1996 I was there on the 

night MOMA added a blue 

roadster to its permanent design 

collection. The only other car so 

honoured: a 1946 Cisitalia 202 

GT. 

 

ñIt is impossible to overstate the 

impact the E-Type had when it 

was unveiled,ò said Jaguar de-

sign director Ian Callum last 

week in Geneva. Callum as a 

young man fell under the spell 

of the E-Type and the XJ6 sedan and 

today considers the E both a burden and 

a benefit. Itôs a benefit in that the E-Type 

set a standard of design excellence and 

elegance that is forever associated with 

Jag. Itôs a burden, he said, because ñI 

will never be able to do anything quite 

like it.ò 

 

The E-Type was the successor to 

Jaguarôs C-Type and D-Type race cars, 

both of which enjoyed a string of wins at 

the 24 hours of Le Mans in the 1950s, 

not to mention other racing events. The 

E-Typeôs legacy isnôt racing, though; itôs 

design, though there were notable engi-

neering flourishes. For instance, the 

monocoque structure, based on aircraft 

technology, was thoroughly modern and 

made the car very light. The disc brakes 

were race car-like and the clever suspen-

sion design made the E quick, responsive 

and agile. 

 

Standing beside the original grey E-Type 

from March 1961, Callum happily and 

lovingly discussed the carôs design. It 

was the work of Malcolm Sayer, an 

aerodynamicist who had worked for the 

Bristol Aeroplane Company in World 

War II. Sayer created the C-Type and D

-Type bodies and you can see hints of 

both in the E-Type. But Sayer was not 

a designer as such, but more of a math-

ematician in search of the perfect aero-

dynamic shape. He is said to have cre-

ated the E-Type in a private room at 

Jaguar, consulting his complex tables 

of numbers and formulas and outlining 

mysterious elliptical shapes. 

 

ñSayer was about drawing the optimal 

aerodynamic shape of a car to within a 

thousandth of an inch,ò said Callum in 

Geneva, pointing to the car. A MOMA 

brochure describes ñthe carôs beauty 

and overall harmony of lineò as arising 

from ñthe universality of these mathe-

matical proportions, which are by defi-

nition not subjective but absolute.ò 

Callum, though, was quick to say the E

-Type is more than the product of cold 

mathematical formulas. Robert Cum-

berford, a critic and historian of auto-

mobile design who joined us on the 

stand in Geneva, says the car is the 

ultimate automobile expression of 

ñPhalliform Perfection.ò You get the 

idea. 

 

Callum also pointed out that weôll nev-

er see another production car quite like 

the E-Type for one simple reason: gov-

ernment regulations wonôt allow this 

kind of pure form to make it into show-

rooms unaffected by the need for good 

crash test scores and other safety rules. 

 

The original E-Type was introduced not 

at the auto show itself, but by Jaguarôs 

founder, Sir William Lyons, at the Res-

taurant Hotel du Parc des Eaux-Vives in 

a park by Lake Geneva. It had 

arrived onjy just in time after 

being driven some 700 miles 

from the British Midlands to 

Lake Geneva, averaging some 

70 miles per hour all the way. 

Thatôs another element to E-

Type lore. 

 

A few other fast facts: the inline 

six-cylinder engine displaced 3.8 

litres and producted 265 horse-

power. The E-Type first sold for 

$5,595 (roadster) and $5,895 

(coupe) in the United States. It was re-

placed in 1974 by the XJ-S. 

 

The E-Type is a gorgeous car, but it is 

also a product of an England which in 

1961 finally found itself emerging from 

the  suffocating grip of post-World War  

suffering and rationing. England in the 

1960s was coming alive with music (The 

Beatles, the Rolling Stones to name two) 

and fashion (Twiggy) and sexy secret 

agents in literature and on film (James 

Bond 007). 

 

So it was not just a work of rolling art, 

but a sign of exploding English creativity 

and culture and self-confidence all of 

which had been largely bottled up since 

the end of the Second World War. 

 

How could Callum and his designers 

ever really compete with all that? They 

wonôt try, he said. But we wonôt forget 

where weôve come from, either, he add-

ed. 
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Financial Planning Feature 

Long Term, The Car Is Cheaper 
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